
1. Make it Clear: 

2. Make it Concise: 

3. Make it Connect: 

4. Make it Compelling:

5. Make it Consistent:

 

         Framing your message 
          with the Five-C’s

Advocacy Tip Sheet

Clear. Concise. Connecting. Compelling. Consistent.

Message must be easily understood in words that can be easily processed and repeated by others

Use plain language that you would use to talk to people outside your expertise (like when speaking to 

patients/families)

Ask: Is your message addressing the problem, your audience, and the solution

Get your point across with a minimum of words. (Most people have a short attention span)

Key message with 2-4 supporting points that you can easily remember.

Message needs to be to the point, focusing on the core of the matter at hand.

Identify the audience/legislator you are meeting

Make sure your message connects with:

Your mission or core values in understandable language

Priorities/concerns of your legislator/audience. Know your legislators’ priorities. Use to guide messaging.

Be persuasive, not argumentative.

Make it memorable and personal. The most effective messages are memorable. Consider using:

Personal examples and stories that make your message relatable

Data and statistics, especially those related to prevalence and cost 

Invite your legislator to see how this message is something they need to and can support. 

Repeat and reinforce the message. Keep it consistent and keep it in front of your audience.

Avoid going on tangents, stay focused. 

Practice ,Practice, Practice 


